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July 3. 1996

Via F.c,imik •.nd Certified Mail (ReWm Receipt ~c_queS!ed)

Urry G. Shipp'
Combined Companies. Inc. .
7061 West Coriimercial BoulCV1U"d. Suite SK
Tamarac. florida 33319

Dear lvlr. Shipp:
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This letter responds to' your 1une 25 letter to me (Attaclunent A.. .enclosed) and
a1,0 to yO')f June 18 1= to Cui William.< (Attachment B. enclosed). I will not ens.se in· .
the kin,i of ,elf.s<rvi!1g rhetoric that <:llanlctc-nzes your lener to me, and will instead
addrcss the substantive issues you have raised.

YOll claim that AT&T. by placing tariff•.rl shortfall dlarges o.n bills ~nt to CCfs .
end-u,er locations, was somehow Stepping outside the established forum for resolution of .

·the collection dispute (supposedly, [he pending lawsuit between the parties). In facr,
however. tbis is • new oopute that has nothing to do with the pending suit. lnd~ tho .
rdevant nod. for calculation of c ~hortfuJ1 chat e~ in issue did not ire until arch'
31, 199o! a h e5 were then biDed on th~ une 1 1996 bills. ,AnT's S aim for

. p'avrnent of these charges 0 V10US Y could not have bec:n the.su jea Oflh.ig.a.tion until both
or these event, had occurrc;d.

Although you aho complAin th.t we "did oat have to do'what [we have] done."
(i.e., inolude the shortfal1 00 bills to end-user loentio",,) you recognize thAt billing is
necessary under the tariff. Tha.t reduces yOUT" complaint to one about Whether we shouM
have apportioned the short&ll charges to the bills sent to the )OQUons on your plans. This.
1>illing methodology is specified in AT&T Taritf F C.C.No. Z at Section 3-.3.1,0.
(Attaclunent C. enclosed), which provides lhal sbortfalJeh...ges "MIl be apportioned
according to usage and billed to the indi_idual locatioll!J designated by the Customer for

. inelusion un.der the plan.~ I should note that Ul !:pite of the methodology set forth in the
.tariff, AT&T offered., as an accommodation to Cel. to' bill the shOrtfal1 dlargtS to ccrs
headauaners account rather than!to the locations on the plan. You refu.ed this offer. and
thus have no cause for complaint. We understand from your subsequent correspondence,
though, that you do not wish to have the end-user locations billed.. AT&T will, therclore
(as we otfered to do previously). remove the outstanding shortfall charges from the end-
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AT&T COMMUNICATIONS
Adm. Rates and Tariffs
Bridgewater, NJ 08807
Issued: October 26, 199~)

TARIFF F.C.C. NO. 2
8th Revised Page 61.2].7

Cancels 7ttl Revised Page 61.21.?
Effective: Novenlber Y, 1995

5. Discontinuance of AT&T's 800 Customer Specific Term
Plan II-With Liability - When a Customer has AT&T 800 Services

covered under the plan, disconnection of anyone of the
services does not constitute discontinuance of the plan.
Except for conditions covered in Section 3.3.1.Q.4., preceding,
discontinuance of all service furnished under the CSTP II prior to
the expiration of the applicable term, constitutes discontinuance of
the plan and will result in Customer liability as specified following.
The amounts due to the Company upon discontinuance will be:

- 35% of the remaining term plan revenue commitment.

Discontinuance Liability
A Customer commits to a revenue commitment of $420,000 for
three years.

Example: A Customer commits to an annual revenue commitment of
$420,000 for three years and discontinues the plan at the end of two
years. The Customer would be liable for $420,000 x .35 ~ $147,000.

6. Expiration of AT&T's 800 Customer Specific Term Plan II - ~

CSTP II expires when the three-year term ends. Upon
expiration of the Term Plan, the plan will roll-over to a new three
year plan at discount levels applied during the third year of the plan,
if the Customer notifies AT&T to renew the term plan. If the
Customer does not notify AT&T to renew the Term Plan, the Customer's
service will revert to current (non-term) rates.

Customers will be notified one month prior to the expiration of the
Term Plan.
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Before the
FEDERAL COMMUNICATIONS COMMISSION FCC 95-427

Washington, D.C. 20554

In the Matter of

Motion of AT&T Corp. to be
Reclassified as a Non-Dominant Carrier

ORDER

Adopted: October 12, 1995 Released: October 23, 1995

By the Commission: Commissioners Barrett, Ness and Chong issuing
separate statements.

134. Finally, we note that AT&T has voluntarily committed to implement
certain measures that are designed to address criticisms of its
business practices that resellers have raised in this proceeding and
elsewhere. AT&T represents that the following reflects an
agreement with the Telecommunications Resellers Association, and AT&T
has committed to comply with this agreement:

As a general practice, AT&T grandfathers both existing customers and
subscribed customers (i.e., customers who have submitted a signed order
for service) when it introduces a change to a term plan (including
Contract Tariffs, term plans under Tariffs 1, ~ 9, and 11, Tariff 12
Options and Tariff 15 CPPs), and it commits to continue that process.
In exceptional cases, however, grandfathering may not be appropriate
either because: (1) a change is necessitated by typographical errors, a
service inadvertently priced below costs, rate changes where no
individual rates (post-discount) are increased, or other comparable
circumstances, or (2) the change is necessary to bring clarity to a non
rate term or condition, where it is necessary to treat all customers
alike (such as a change to the provisions for how orders are processed,
but not including changes to the body of Contract Tariffs, Tariff 12
Options or Tariff 15 CPPs). In such circumstances, AT&T commits for a
twelve-month period to offer its customers the following additional
protections not required of non-dominant carriers:

- where AT&T makes any change to an existing term plan, AT&T will
afford the affected customers 5 days meaningful advance notice of the
tariff filing to give the customer the opportunity to object; provided,
however, that for changes to discontinuance with or without liability,
deposits and advance payments, or transfer or assignment of service,
AT&T will file on 14-days' notice. (AT&T would have the unaffected
right to change underlying tariff rates -- such as a general change to
SON rates -- unless the term plan protected the customer from such
changes.) Where the affected customer(s) agrees to the revision, AT&T
will note that agreement in its transmittal letter and file the change
on 1 day's notice. Where the affected customer objects to the change,
AT&T will file the change with the Commission on 6 days' notice. With
respect to the 14 or 6 days notice filings, the substantial cause test
will be applicable to the same extent as it is today.

Found Online At:
http://www.fcc.gov/Bureaus/Common Carrier/Orders/1995/fcc95427.txt
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;-.Jetwork Services Commitment Form

ACCUNET~ Flexible Digital A.cce~ Servk:. {AFOAS}
(Locatiol1 Detail mtJst be attached) /

flen",""" --::_:--:--:--:::---:----------:--------=--=------------
Jt tri.al QPtio~ is sel&:ted. S:8Nice ~ll automatically contiooe unWr the option S91Gcted abOve, !,Jnl&$$ you notify AT&. r to IStminilte prIor 10 !he end of /he trial ~riod as
deslQMted 1M the app(QS:)nate f<3rHt, .
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TeJepnone No.

,?aD 75;;2- 076

o Exp~nded VakJma Plan

Part: 8/1 8"a
VII VUa

o T<1al 0 C.,.,ol 0 Renewal

.J84aet Al3Pro¢at9' Qpuon(!):

o ~tI..... Orde( 0 AddiOeltn9 Looa!i\:ms .~ lIpgr<.lde

l!fP,o<no.on: ~<Ma"'o

; )

H MULTI·~OCAnaN CALLING PLAN (MLCP] (AT&T "ULTl·LOC~T,aNWATS (MLW))
tin ~iHed felephooe Num.be(S Location List must bs .1ttached) I
p,,,,, A' Te",,: 0 12 Month. 0 18 Moo""
~13fl8 {ExlK;l.,l PRO WATS' Term: 0 18 Months: I

0<1' of Loc.!ia"" 01 Main BTN. Maolhly Re",rrlilg CharOO S ------
li option is selected. set\lice will automaticalty COntinUd unless you notify AT&t' to \.em1ioate priot to the. end. of Ih8 tria! period M dQsignatad in !he aporoprietfe !arilt.
'gree to "acC9pf jQlrtf reSponsibilit( tOf th& IiAallcial obligation incurred by thtt designated locatiOf\S if AT&T is unable to collea paymsrtt trom Ihesl'l' locations.

: v.J.NNECTMI CALLING SERV1CE (CCCS) -AvaiUble only to private coieQ9S arld universities
)etad mUSt be atlached} -; -

ic --tJ International 0 OOmesticJlntema!ional

~ CALLING SERViCe (S.CS}-A"ailable ~nly to Slate and Local QovemlTl8t11 enlitkls
;QI1 Detail must be attad'lod lor OpUon 1)

ion 1 0 Option 2
rtlty fhat my combined it1ttastate, interstate and International outbound usag.e, for the service bain9 replacad by tile SCS optionc."'lecke<l above. far U1e prior
. eXC<1eded an average of 150,000 minutes pe! month. (OPlion 1or 2)
lity that my wmbined intrastate, interstate and international OutbOUnd usage lor the prior 'fij<Jt, Iram alilocaDons using loc31 <!ll;cl1arlge 3/U'1ica access which
J. be included in SCS OPfion 1. exceeded an average 01 $12.00 per month, per lOCation, {Option 1 offly}

h~lo·Mcnth PfM (Optkl:n , or 2' -
Plan {Option \ or 21: Term:-,. _

v . '.,luma Ptan fT\IP~ (Oplio~ 1 only): Part; 0 1 0 2 0 :1 Term:

PRIC,NG PLANS
(Mam Billed or Sub·,6,ccOunt TelePhone Numoot5 Locatfon Usc must be attached for AVPP, CSTPll,. cse~ and ana Une WATS T~nn Plan. lo<:alf<ui Detail must be
attached to OFAP. OPf and HNS~)' .

o AT&T M€GACOM'f' Service Term p~" Cl AT&T 800 CustCfT1e-r Specittcierm Plan 0 ACCeSS MI.J/tj·S\lrvlce Volume?ridng Pl.as1
OAT!T MEGACOM-1 Pfus SaMe! renn Plan (CST?)· {AMSVPP)
C AT&r MEOACOM SelVlce Car(j Option Plu$ ~&\le(\U. Volume Pricing Plan (RVF?)" 0 ~lti.S&Mca VOlume Pric;ing Pfan (MSVPPl
:J AT& r BOO Term PICln _ Localion and S~c:t! 0 ATe. T Hospitality (Hott31) Ne!WOrX Service 0 OtSCauntti'd Fixed Rate Pl;an {OFRPJ

Specifui:· . . (fiNS! - ( Sub Ao;:¢iJnf ) 0 ACCIJNET8 n.s
fJ Ar& T 800 SeMcEJ 0 Ona Lin~ WAfS farm Plan Numbers Only 0 ACCUNET" T45
J AT&T 600 A.EAOYUNE'( Cl OISltibuted NetwQrlc. S~rvic&-(ONS) 0 OptJonai Payment ?tan (OPP}
u AT& r MEGACOM'" 800 SaNies 0 AT&T aoo Cu~fomerSpecific aQoo:s?lM (CSBPl"$(AT&T 800 Customer Speel1lcTet'n1 F'lan 111CSTPfl)

OAT&:T 800 Mas'tirUnlt..... Service

fi'! O,"e~ &.80 (PRO0 j1J t3-c.3~ ::? N.t iAn"u"",.«:nthJ'J) Ueag"'Rovenu• Commi''"."" S _-:(./ltJt{, ()tXJ m)/la>'I/ol'ry-=.r
Yo _'v. 10'"'' ",''''My to~'::=~ iltlligation i""wed by 'M d<;~rtated,,""_, It AT& r is unabl. '0 "oiioo' pay","o' '''''" tnes~IOGalio"s.

Ai& r soFTWARe DeFINEO NETWORK (SON)
(loCaUOl1 OetaillTlust tle artactled}

o Sask 0 Custo<1l SON
Opt"n: 0 02030'



A7&: l.S0AWARE OEflNED NETWORK [SON)
(Location DeiaM musl 09 attached)

o Basic 0 Custom SON

Dplioo, 0 1 0 2 0.3 D'
o Expanded VoJum~ Plan

P.rt: 011 Olla
OVII OVlla

0111o VIII
o IV
o IX

OV
Ox

o VI

PRICING PLANS .
(Main aiMed or Sub-Account Telephone Numbers Location List must be attactled to( AVPP. CSTPU. csap and One Una WATS Term Plan. Location Detail musl be
anadled 10 OFAP. O?? and HNS.)

o AT&T MEGAGOM" Secvlce Term Plan 0 AT&T aoo Customer Spedfic Term Plan 0 ACCESS Multi-SaMes Volume Pricing Plano AT&T MEGACOM'I! Plus Service Term Plan (CSTP)· (AMSVPP)
CJ AT&T MEGACOM service Cartj Option Plus )Zf-.Revenue Volume Pricing Plan (RVPP)~ 0 Multi-SeMes VOlume Pricing Plan (MSVPP)

o AT&T BOO Term Plan - Location and Service 0 AT&T Hospitality {Holel} NetworX SeMCl! Ll Discounted Fixed Rate Plan (OFRPl
Spociroc: (HNS)' ( Sub Aca>un' ) 0 ACCUNET' T1.5o AT&T BOO Sel'\'ice 0 One Une WATS TSf"m Plan Numbers Only 0 ACCUNET. T45

o AT&T BOO READYLlNE4 0 Distributed Network Servi~e (ONS) 0 Optional Payment Plan {OPP}
o AT&T MEGACOM~ aoo Service 0 AT&T BOO Customer Specific Bonus Plan (CSBP}1W(AT&T 800 Customer Speclflc Term Plan II (CST?I!)o AT&T 800 Maslef1:ineln' Service

9'iOth."
Te,m, -,=,,-3..L#t::=:.:=..~_

, 3 ree to accept

NiH (ArlnuaLtJoAorahly) U~agelAevenua Commitmgnt; $ -Z~...-'J(J'B otJ!!.> mJ/hcn/.ery~r
(Choasa one)

ponsibility lor the flnanclal obligation inculled by the designated iocations II AT&T is unable !o Ca'M,c1 paymcnl [rUIn chese locations.

;], ACCUNEP F\exlble Digl\al Acces.s Service (AFDAS)
(Localion Detail must be attached) ,.

AT&T MULTl·LOCAT10N CALLING PLAN (MLCP) {AT&T MUlTI-LOCP,.1{ON W~TS (MLW))
(MaIO BIlled Telephone Numbers Locaticn USl must be attached) I
o PlanA"'. Teem: o 12 Months 0 18Months
o Plan B (Execu PRO WATS) Term: 0 18 Months (
NUmbSf of LocatJons 0( Maln BTNs Monthly Recurring Charge $ _

·if trial option is selected. saMes wi. automatically continue Ul'Ilsss you notify AT&T to tell'Tlinate prior to the end of the trial period as designaled in the appropriate U.
You agrltS to accept jolnl responsibility 'or the financial Obligation Incurred by !he designated locations it AT&T Is unable 10 coUect payment from these locations.

STATE CALUNG SERVICE (SCS)--Avaitable only to Slale and Local Qovemment entities
(Location Detail must be attached for-Option 1)

o Option 1 0 Option 2 •
o I certify ll"1at my combined intrastate. Interstate and international outbound usage. for fhe service being replaced by the' SCS option checked above, lor the prjOJ'"

year exceeded an average of t 50,000 minU1Els per month. (Option 1 or 2)

o 1certity that my combined intrastate. interstate and internallonaJ outbound usage·fcr the prior year. kam alilocatlons using local eXchange service access which
anJ 10 ~inctuded in SCS Opllon I. exceeded art average 01 $12.00 per month, per location. (Option 1 only)

o Month-lo-Monch Plan (Option 1 or 2)
o (arm Plan (Option 1 or 2): T8rm:~ _

o Term and Volume Plan (TV?) (Oprion 1 only): Pan: 0 1 0 2 0 3 Term:

COLLE.GE-CONNECP'" CALUNG SERVICE (cces) _ Available only 10 private colleges and universities
(Location Delall must be attached)

o Domestic 0 IntematJooal 0 Domestialntamational·

Tarm: Oomestic Annual.Revenue Commitment: $ International Annual Revef"lue Commitment: $

eriE SERVICErS} AND PRICING PLANIS) YOU HAVE SELECTED WILL BE GOVERNED BY THE RATES AND TERMS AND CONDITIONS IN THE APPROPRIATe
ATH TARIFFS AS MAY BE MODIFIED FROM TIME TO nME. yOUR SIGNATURE ACKNOWLEDGES THAT YOU UNDERSTAND THE TERMS AND CONDITIONS
UNDER WHICH THE SERVICErS} SELECTED WILL BE PROVIDED AND THAT YOU ARE DULY AumORIZED TO MAKE mE COMMITMENTIS) AND TO OADER
SERVICE FOR EACH OF mESE LOCATIONS.

AT&T

(Tille)

(Typed or printed Name)

Acc.pled By; _

(Da'.)/(D.,.)

(Customer)
By: _~--"~~.Lf...S-<Y:1J.~<!4£=L--Ia-__-

(Authoriz.e

JA 469



Exhibit FF



AT.T COMMUNICATIONS
)o.c.."n. Races anci ";'a~':'~~s ~

3ridgewa~er, NJ OeS07
!~sueci: O::obe: 26, 1595

TARIFF F.e.C. NO.2
~ri~ina: ?age 3~.-

Efteccive: Nover..be:::-. !.??S

All ma~erial on this page ~s new.••

2.5.18. Discontinuance Without Liability (continued)

A. The Customer must provide wr~tten notice of
Plan to >..T'T as prOvided in 1. and 2.; folloWing_
notice to che CUstomer chat its order for the New
not~ce of disconcinuance provided by the Customer

discontinuance o~ the Ole
If AT'T prOVides writ~en

Plan is not accepted. the
shall be void.

1. If the C~.st.omer is A.'r:'T's customer of record for the Old flan on che
day che Customer places its order for the New Plan. or at any time during
the 30 preceding days. the CUstomer must provide written notice of
discontinuance: of the: Old Plan on or prior to the day it places its order
for ,the: New Plan.

2. If the Customer is not AT'T's customer of record for the Old Plan on
the day ~he Customer places its order for t.he New Plan. Or at any time
during the 30 preceding days. the Cust.omer must _provide written notice of
discontinuance of the .Old Plan. together with a v~lid Transfer of Service
form submitted in accordance with Section 2.1. 8., preceding, within three
(31 days (excluding Saturdays, Sundays, and federal holidaysl after AT'T
prOVides written notice to the Customer that its order for the New Plan has
been accepted. Pursuant to Section 2.1.8., preced.ing, AT'T may not agree
to the transfer of assignment of an Old Plan that is subject of a defective
Transfe: of Service form. In such event. the Customer may provide a valid
Transfer of Service form for the same Old Plan within ten (10) days after
the date on which AT&T provide.s its written statement of reasons for not
accepting the Transfer of SerVLce form.

B. The service provided under the Old Plan must be replaced with service
provided under the New Plan. Th~, termination date of the Old Plan and the
initial s~rvic~ dat.e of th~ New Plan must be the same day, and all rates,
terms and conditions of t.he Old Plan wi~L ~ernain in effect until t.hat day,
provLded that the Old Plan shall not remain in effect beyond the expiration
of its term. If the.eustomer cancels its order for the New Plan after the
termination dated of the Old Plan, the disco.ntinuanc~of the Old Plan ....ill
be a discontLnuance w~th l~ability, and 'termination charges ....ill apply
pursu.ant. t.o the terms of t.he Old Plan. .

~. ! f the Old Plan includes an annual revenu~ commi tment, a Shortfall
~c~arge IoILll apply as prOVided in 1., following. The Shortfall Charge will

not a 1 Ln connection with the discontinuance of a STP II that was
ordered on or rior to une 94, 0,[ t e discontinuance of an Old Plan
(ocher than a CSTP II t at. was no in service as of December 9, 1995 or
ear.!.ier.

1. If che Old Plan includes an annual revenue commitment., the Customer
must sat.isfy the pro-rated annual revenue commitment as of the termination
date of the Old Plan. The pro-rated annual revenue comm.itm~nt is the
annual rev~nue commitment of the Old Plan, divided by twelve and mUltiplied
by t.he number of months in the current plan year for which bills have been
issued {as of the term.inat~on date of the Old Plan). If the Customer has
not met t.he pro-rated an.nual revenue commionen"C, the Customer must pa.y a
Shortfall Charge calculated in the same manner as specified for a failure
to meet the annua.l comnutment under the Old Plan, but ba.sed on the
difference between the prorat.ed annual revenue commitment and the actual
charges applicable to satisfy the annual revenue co~tment incurred during
the mont.hs in the current. plan year for which bills have been ~ssued tof
the ter~nat~on date of the Old Planl.

p~~ 1"JfJenfh ~Lf :1~:~:-:'Z S'Aoriltl/Aoes. ItNf-f

jl/IL'j oA/ /l /)~S(~AlVIJI1IC£
If:.__ /2l f-lrvd-bt /11_t; 6 r 1fj7} f."'1.is+i (I S C. <;, 7 fJ:zL 1/./111.
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AT&T COMMUNICATIONS
Adm. Rates and Tariffs
Bridgewater, NJ 08807
Issued: J\'IJ,qust 2:3, ],,996

TARIFF F.C.C. NO. 2
Original Page 34.7.1

Effective: August 29, 1996

** All material on this page is reissued except as otherwise noted. ** N

2.5.18. Discontinuance Without Liability - (continued)

1. If the New Plan is a VTNS Option, the termination date of the
Old Plan and the date on which SUbstant.ially Complete Installation of
the VTNS Option is attained (or such earlier date as the Customer may
designate, no earlier than the date of initial service under the VTNS
Option) must be the same day, and all rates, terms and conditions of
the Old Plan will remain in effect until that day, provided that the
Old Plan shall not remain in effect beyond the expiration of its term.
If the Customer has designated a date that is earlier than the
Substantially Complete Installation date, and cancels its order for the
New Plan after the termination dated of the Old Plan but before the
Substantially Complete Installation date of the VTNS Option, the
discontinuance of the Old Plan will be a discontinuance with liability,
and termination charges will apply pursuant to the terms of the Old
Plan.

c. If the Old Plan includes an annual revenue commitment, a Shortfall
Charge will apply as provided in 1., following. The Shortfall
Charge will not apply in connection with the discontinuance
of a CSTP II that was ordered on or prior to June 17, 1994,
or the discontinuance of an Old Plan (other than a CSTP II) that was
not either ordered on or prior to
August 29, 1996 or in service on or prior to September 1, 1996.

1. If the Old Plan includes an annual revenue commitment, the
Customer must satisfy the pro-rated annual revenue commitment as of the
termination date of the Old Plan. The pro-rated annual revenue
commitment is the annual revenue commitment of the Old Plan, divided by
twelve and multiplied by the number of full billing months in the
current plan year (as of the termination date of the Old Plan). If the
Customer has not met the pro-rated annual revenue commitment, the
Customer must pay a Shortfall Charge calculated in the same manner as
specified for a failure to meet the annual commitment under the Old
Plan, but based on the difference between the prorated annual revenue
commitment and the actual charges applicable to satisfy the annual
revenue commitment incurred during the full billing months elapsed in
the current plan year (of the termination date of the Old Plan) .

Effective date of material filed under Transmittal No. 9229 is advanced to August 29, 1996 under
authority of Special Permission No. 96-0677.
Certain material on this page formerly appeared on Page 34.7.
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AT&T COMMUNICATIONS
Adm. Rates and Tariffs
Bridgewater, NJ 08807
Issued: l\uqusL 28, -1996

TARIFF F.C.C. NO.2
1st Revised Page 34.8

Cancels Original Page 34.8
Effective: l\.uqust. 29, 1996

** All material on this page is reissued except as otherwise noted. **

2.5.18.C. Discontinuance Without Liability - (continued)

o

o

D. The New Plan must have a term conuni trnent that is equal to or
longer than the remaining term commitment of the Old Plan. If more
than one plan is being discontinued, the New Plan must have a term
commitment that is equal to or greater than the longest remaining term
of the plans being discontinued.

E. The New Plan must have an average monthly revenue commitment that
is equal to or greater than the average monthly revenue cornrni tment of
the Old Plan, as calculated pursuant to 1. and 2., following. If the
New Plan is a Contract Tariff, only the 800 Service revenue commitments
under the Contract Tariff are used to calculate the average monthly
revenue commitment of the New Plan. If more than one plan is being
discontinued, the New Plan must have an average monthly revenue
commitment that is equal to or greater than the sum of all average
monthly revenue commitments of the plans being discontinued.

1. The average monthly revenue commitment of a plan is equal to the
total revenue commitments over the full term of the plan, divided by
the number of full months in the full term of the plan. If a ramp-up
period is part of the term, the ramp-up period is not included in the
computation of the average monthly revenue commitment. If the New Plan
is a Contract Tariff, only the 800 Service revenue commitments are used
to calculate the average monthly revenue commitment of the New Plan.

Examples:

Example 1
A Customer is currently taking service under a CSTP II with a 3- C
year term commitment and a $240,000 annual commitment, with 18
months remaining in the term commitment (the CSTP II was not C
ordered on or prior to August 29, 1996 or in service on or prior C
to September 1, 1996). The Customer can discontinue this CSTP II C
without liability in conjunction with an order for a new
replacement CSTP II with a term commitment of 24 months (i.e., C
CSTP II Option A) and a revenue commitment of $240,000 per year.
The term commitment of the New Plan must be at least 18 months
(the remaining term of the existing CSTP II)j 24 months is the
shortest available CSTP II term commitment (CSTP II Option A) that
equals or exceeds 18 months. The average monthly revenue
commitment of the New Plan must be at least $20,000 (the total
revenue commitment over the full term of the existing CSTP II,
divided by the number of full billing months in the full term of C
the CSTP II is $720,000 + 36, or $20,000); the CSTP II Option A



offers an Annual Revenue Commitment of $240,000 (which corresponds
to a $20,000 average monthly commitment).

Effective date of material filed under Transmittal No. 9229 is advanced to August 29, 1996 under
authority of Special Permission No. 96-0677

AT&T COMMUNICATIONS
Adm. Rates and Tariffs
Bridgewater, NJ 08807
Issued: August 28, 1996

TARIFF F.C.C. NO. 2
1st Revised Page 34.9

Cancels Original Page 34.9
Effective: August 29, 1996

** All material on this page is reissued except as otherwise noted. **

2.5.18.E.1. Discontinuance Without Liability - (continued)

Example 2
A Customer is currently taking service under both a CSTP II with a C
3-year term commitment and a $240,000 annual conunitment, with 18
months remaining in the term commitment (as in Example 1), and an C
AT&T Term and Volume Plan (TVP) pursuant to Tariff F. C. C. No. 1
with a 3-year term commitment and a $300,000 annual conunitment,
with 15 months remaining in the term commitment. The Customer can
discontinue the CSTP II and the TVP without liability in C
conjunction with an order for a new replacement AT&T UNIPLAN Term
Plan pursuant to Tariff F.C.C. No. 1 with a term commitment of 24 C
months and a revenue commitment of $50,000 per month. The term
commitment of the New Plan must be at least 18 months (the C
remaining term of the CSTP II); 24 months is the shortest
available AT&T UNIPLAN term commitment that equals or exceeds 18
months. The average monthly revenue commitment of the New Plan C
must be at least $45,000 (($720,000 36) + ($900,000 36));
$50,000 is the lowest available AT&T UNIPLAN Term Plan Net Monthly
Commitment that equals or exceeds $45,000.

Example 3
A Customer is currently taking service under an LSTP II Plan with a 2~-month t
conjunction with an order for a new replacement LSTP II with a
term commitment of 18 months and a revenue commitment of $1,500
per month. The term conuni tment of the New Plan must be at least
16 months (the remaining term of the LSTP II); 18 months is the
shortest available LSTP II term commitment which equals or exceeds C
16 months. The average monthly revenue commitment of the New Plan C
must be at least $1,500 per month; the LSTP II has a $1,500 Net C
Monthly Usage Revenue Commitment.

2. If a plan has a usage commitment (i.e., a commitment specified in
minutes of use), that commitment will be converted to a revenue
commitment by multiplying the usage commitment by a factor of $0.12 per
minute.

F. The following are exceptions and additional conditions to the
rules specified in A. through E., preceding. The chart at the C
beginning of this Section 2.5.18. identifying which New Plans can C
provide a basis for discontinuance without liability of which Old Plans C
applies in all events.



1. CSTP II Exception - A Customer of a CSTP II that was either C
ordered on or prior to August 29, 1996, or in service on or prior to C
September 1, 1996, may discontinue without liability that Old Plan in
conjunction with an order for a New Plan, subject to the conditions C
specified in (al r following, in lieu of the conditions specified in C
Sections 2.5.18. D. and E. I prE'C. The Customer also must satisfy
the conditions specified in S't-io 2.5.18.A. through C., preceding, C
except as otherwise provided i (b) nd (el, following.

Effective date of material filed under TranSm1ttal No. 9229 is advanced to August 29, 1996 under
authority of Special Permission No. 96-0677.
Certain material previously found on this page can now be found on Page 34.9,1.

AT&T COMMUNICATIONS
Adm. Rates and Tariffs
Bridgewater, NJ 08807
Issued: jJ,llCJ"llE;t ;~B, 1996

TARIFF F.C.C. NO. 2
Original Page 34.9.1

Effective: l\uqust 29, 1996

** All material on this page is reissued except as otherwise noted. **

2.5.18.F.1. CSTP II Exception - (continued) N

(a) The total revenue commitment over the full term of the New Plan M
must be greater than or equal to the remaining annual revenue C
commitment of the Old Plan. The remaining annual revenue commitment of M
the Old Plan is the Annual Revenue Commitment divided by 12 times the M
number of full months remaining in the term of the Old Plan. If the M
New Plan is a Contract Tariff, only the 800 Service revenue commitments M
under the Contract Tariff are used to calculate the total revenue C
commitment of the New Plan. If more than one plan is being
discontinued, the total revenue commitment over the full term of the
New Plan must be equal to or greater than the sum of the remaining
monthly revenue cornmi tments (the monthly revenue commitment times the
number of monthly remaining) and/or annual revenue commitments (the
annual revenue commitment divided by 12, times the number of full C
months remaining) of the plans being discontinued.

(b) Section
CSTP II
to June

2.5.1B.C.
that was in effect
17/ 1994.

does not apply
or on order on or

to a
prior

C
C

(c) If the Customer has paid a Shortfall Charge pursuant to Section N
2.5.l8.C. in conjunction with its discontinuance of a CSTP II and
replacement of the CST? II with a New Plan, and if, at the end of the
..first year of the term of the New Plan, the Customer has incurre~
charges ln excess of the New Plan mj nj mllm revenue commitment for:Ena.t
.¥ear~ A!&! will provide' a "credit:' to the Customer for the amount by
which .......such incurred charges under the New Plan exceeded such

-- N



commitment, in an amount not to exceed the amount of the paid Shortfall
Charge.

Effective date of material filed under Transmittal No. 9229 is advanced to August 29, 1996 under
authority of Special Permission No. 96-0677.
Certain material on this page formerly appeared on Page 34.9.
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Transcribed by Rizman, Rappaport, Dillon, & Rose
Certified Court Reporters

Tape 7 at 6-7:

Joe Fitzpatrick: If you get a new VPP number, you get a new plan. If you keep the same
VPP number only with a new start date, it's not a new plan. So if they should give you a
new plan VPP number....
Mr. Jnga: Yeah
Joe Fitzpatrick You were given a new plan.
Mr. Jnga: Alright but say the VPP stays the same.
Joe Fitzpatrick: Stays the same, all you have then is a new TASD -Term Assumption
Starting Date, you have and original plan whatever TAS you wauna call that an ABC
plan or whatever but its, its just a new TAS date. If you were grandfathered, you know
how that game is played.
Mr. Inga: Now what I am saying is this, theoretically, there can never be a penalty
assessed on a restructured plan because that plan-because AT&T has already intemreted
that a restructure is not a new plan, that TAS date will start but the VPP ID, VPP dictates
whether it's a new plan or not.
Joe Fitzpatrick: If you kept the same VPP number--
Mr.lnga Yes.
Joe Fitzpatrick: The plan that you started prior, you know in June of '94, prior to 6/17
as long as that VPP number doesn't change, they can track back in the system and say
that was a -they can show when it was originally started, it was a pre 6/17 plan, it's
grandfathered. True, you may get new TAS dates every time you restructure and as long
as you do the restructure---ifyou time it right, if you screw up somehow and don't time it
right. that system is gonna kick in and hit you for shortfall. So you just need to, you
know, keep your clock there to tell you when to restructure.



2. Pursuant to a court oraer issued in the Illigation before the United States District Court for

the District ofNew Jersey between the Companies and AT&T, AT&T receiVed a copy of all these

taped conversations. Many of these taped conversations were presentea to the court in the form

of citations to their content in briefs and affidavits submittea to the court Although AT&T has had

copies of these tapes since 1996 or before, it has not refuted them or attempted to contradict

them in anyway. It is submitted thaI these tapes provide competent evidence of how AT&Ts own

staff interpreted ana applied AT&Ts tariff in the marketplace. It is further submitted that at times

AT&Ts was ambiguous or silent not addressing the practices it was following or changing in

regard to the services and terms which are the SUbject matter of this proceeding. Ironically, wilen

AT&Ts relevant tariff provisions are clear they support the positions my Companies asserted In

favor of the manner in which AT&Ts services were being aggregated ana offered through that

aggregation to the using pUblic at attractive discounts.

3. With this background, the following statements by AT&Ts own managers and

employees are relevant to the issues in this proceeding:

Tape 1 Side B Tom Umholtz ISenior Account Manager):

"Restructuring definitely allowsyou to NOT pay the penalty."

Tape 7 Side A Joe Fitzpatrick (Direct Account Manager):..
"(You] can restructure forever with no penalties as long as the RVPPID stays

the same. you will aiways be a pre-t7th plan: (Emphasis adaed.)

Also, "You can TSA just accounts not the plan."

Tape 13 SideA& B Joe Fitzpatrick:

''You can assign accounts (rom plan to plan."

Also: "Restructuring to avoid shortfalls can be done:'
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rape 14·0ebra Kibby (Account Provlsioning Manager):

"Restruet1Jring is not a new plan, this has always been like this in the tariff:

Tape 15 Side Po Joyce Suek & LIsa Hockert (Account Provisioning Managers):

" Restructures are not new plans:

Tape 15 Side B Joyce Suek:

"Plan 10 remains pre-June 17th, 1994 even after restructures."

Tape 19 Side A Cheryl Baldwin (AT&.r Collections Manager):

. This tape contains a discussion that demonstrates that individual accQunts can be

assigned without the plan itself moving. Assignment of accounts requires no deposits of the

aggregator.

Tape :z2 Side A Joyce Suek:

"Need a brand new CSTP plan with a brand new RVPP 10 to acquire term contracts of

AT&T customers to the aggregator plan".

Tape:z2 Side A J"" Fitzpatrick:

"War!< procedure issued tram AT&T product house that restructures are not new plans."

Tape 23 Side A Janis 8ina (Credit..3nd Collections Manager):

"Restructu~esare not new plans"

Tape 23 Side A Maria Na.cimiento (AT&T Manager):

"You will get paid on back end of promos, therefore the restructures have to be

considered not new. If they were new then you wouldn't get paid.'

Tape 25 Side B Greg Brown (AT&T National branch manager overseeing all resale

and aggregation):

"Restructures allow the aggregator to keep lowering commitment downward to avoid

shortfall."

3

. 1
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Tape 27 Side A Tom Freeberg (AT&T Provisioning Branch Manager overseeing all

aggregaters):

"Restructures are not new plans because it is not an expiration of a contract You would

have to take out a new plan with a brand new RVPP 10 to enroll AT&T users who are under

contract"

Tape 27 Side A Ron Orem. (AT&T National Division Manager Head of Specialized

Markets):

In a conversation regarding AT&Ts reinterpretation of the" taMff saying that restructures

are now considered new, but without AT&Ts having filed a taMff revision with the Commission to

change these terms, Mr. Orem admits that - "Giving you [the undersigned] an advanced warning

would have made a lot af sense:

Tape 27 Side A Usa Hackert:

"Bottom litle, a restructure is not a new plan periodl"

Tape Tl Marla Nascimento:.

"AT&T is standing by the tariff that restructured contracts were not new plans."

Tape 27 Side B Marta Nasclementq:

~O\l( .attorneys now didn't support what we have been doing aU atoog that restructures

were not new plans:

Tape 28 Maria Nasciemento:

"I explained to MaMa that AT&T was forcing me to assign all my accounts because they

were not proViding me a contract tariff.·

Tape 28 Side A Joyce Suek:

"Post plans are ordered new only after June 17th 1994:

Tape 30 Side A Marla Nasciemento & Joseph Fitzpatrick:

"New plan means brand new, the plan 10 was never in exislence before:

Tape 31 Side A Joe Fltzpatrlck and Marie Nasclemento:

On this tape a discussions is recorded about a special promotion promo that paid a

bonus On a new plan. AT&T denied the Companies the bonus on a restructured plan at the time
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claiming in direct contradiction of itself ttlat the plan was not considered new and hence not

entitied to the bonus.

,Tape 33 Side A Andrea Anton (Combined Companies, my former co-plaintiffs

account manager):

"Pre June 17th plans are always pre-June 17th plans even after restructUling!"

4. Erased upon these taped conversations, and hundreds of others, and my.

constant interaction with fellow aggregators, this is how these tariff Interpretations played out In

the marketplace.

FCC Question 1:

Comment on the naPlre of the relationship, if any, beiween AT&T and the end-user
customers of AT&Ts customers, under AT&Ts Tariff FCC No.2 generally, and
specifically under the tariff provisions governing the RVPP and CSTP II plans at
Issue in this matter.

5. There was no relationship between AT&T and my Companies' (any aggregators')

customers. the End-Users, as of December 10, 1990.

6. My first Company was started on a part ome basis in the fall of 1989 while still

engaged full time in the tax law consulting business. AT&Ts RVPP aggregation tariff was

introduced around JUly 10. 1989 and at that time. AT&T promoted aggregation. At the start of

aggregation the';: there was no adversarial relationship and AT&T cooperated with ~s

aggregators. In fact, there were a few aggregators who were awarded a co-marketing agreement

with AT&T when we started out, AT&T offered these co-marketing agreements only to

aggregators Who had an exemplary command and knowledge of the tariff and had received no

complaints from the public; who took service under an aggregation arrangement. Very few

aggregators received AT&Ts co-marketing agreement, but my company did.

7. The co-marketing relationship and any positive relationship ended in December

of 1990. Attached is a letter from AT&T stating its revised view of aggregators. In this letter

AT&T stated that it was giving my coinpany control of the account, with the authority to add,

delete, or change service for that BTN. "Accordingly AT&T will honor all order activity related to

a BTN included in your discount plan only from you -the service plan holder." The letter is

attached as Exhibit A.

5
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~!NN2APOLIS rROHT END ClNT£a
·R.VPP/CSTP M;CREGATO.1l$

R~V&HaE A:' KISK

BL~l DaCe: 7/'4

PLAll PUN ANJlUAL MOS'tlfLY
AGCRE'GA'rOR 10 TYPE COHKITKEN'I' COHHXTXz;N'1'

100 Aeca~s ~~ OOJ'LJ CS~2!~ $1,200,000.00 $100,000.00
lOO .u.oC:i..iltion, Inc. 00:1753 CS1:PIt $4,600,000.00 $4.00,000.00

)00 ASSQci,a.t.l.ol\. lQc.. 002920 C$':'PI.t $2 ... 250,000.00 $187.500 ..00
300 C.ntQ~, Inc. (The) 003416· CS~?II Sl.)50,000.00 $181.500.00
100 Commun.teAt:..1oQ3" Q().J:JO!J CSTVII ~l,~SO,OQO.QO C'ls1.:S0Q.CO

300 Conserve.r :tnc, Q03SJ-4 CS""II S2.:lSO,OOO.OO ·$1~7.S00.00

___~lS'i!~a~0~cr,0Cn~3;O;1~1~d~..~t:;:i:;O:;.~"~!~':C:-io~0~J~'~<~9~C~.~-'rP~~I~Il $1. 1S 0 , oao •00 ; 18 7 , ,.,0 . 00
10'0 01..scount:.a .....c::--002828 CSTPIr s:u,·oao,oOO.OO S2,OOu o.oo.oO

~oo !J1..sCClunt:.s 00.1919 CSl'Pll 5.4.800,0"0.00 $-100 000.00-
300 o1.scount. Canter OOJ4U1 CS1'P.II ~Z,:lSO,OIJO.OO $lB7.~Oa.oo

300 GrotJ,p~ loc. J.ln'-6. aO.lJoJ cs'rpIr S2.:150,00Q.I')(; $187,500.00

aoo Group Ollio) . :i+ 001)78 CSTP~I S4.800,OOO.00 ''''00, QOO.OO
300 Grou,;? ObJ.¢~~Ilt,;; 0027"~ CSTPII $2,2'0.000.00' $1.57.500 .. 00

30-0 Plus. Inc .. j.S4c..t.. 003079 CS'rPI.l S3~OOO,OOQ.OO =2~o,aoo.co

aDO ?~U.9. Iao.~ OOJG81 CST!?II $.,ooa~ooo.oo $.100.000.00
aoO Provider Int:..n--utMJOOJ.f,J7 CStPI1 $2,250.000.00 :1187.500.00

'00 S41es "lAC. ~AL.i:. 003J04 CS'1'P1I.. &2.J50.,000.00 .$'~S7,~OO.OO

SOO Sav:1...ng:s. :InC. OOH~l -cs'lp!r ~2.2'O,OOQ.OO .$187.500.0U
!h<a 800 S<9rv1.a~34;U'}"'",",QOJQ9J CS'ri"Il $'::.250.000.01,) S187,500.00

}.DU:;T "'i~I'''7. t/i"/~,.reA/ .,001035. CSTPll $2,:150,000.00 $~e7.50e.oo

"'-Os Co~nlea~iaJ.:." ~ 001437 CSTP'II .$2 ... 6:lS.000.00 5:n8 ... 750.00'

i\DS CoatmlJn1.e.a:.iOQS ~ aOJS2S CS"tPII SJ.l50,OOO.OO $1&1,500.00
hDS CO~UQlC3tLon~~~ 993409 CS7PI S6Qv,onO.Oo S~O,OOO.OO

·.ADS CotMlunl.c~u.unG~ ~ 003556 CSTPII $2,.1.:50,600.00 $1.87.500.00

A,d;vance:! Tul-acoiUm N\.i.tw 001.263 CS'!Ii'II $:1,000, 000 •0u~ $250, 000.00
N;1VaDCQd TeleCOlrll11 }!(H:.v OOBO) CSTP'II Sl:i.,Ooo-.QOO.OO .$l,08J,3JJ.JJ

Mvit.ocad 'l'.1400m.1l N,~'t.\.I 002943 CS'tPIl $2 ... J300,000.00 ~ $~87,SOO.OQ

.\dv4nce.c:1 '1'Q.lacomm ~h.!t... POol!U7 CSTPI! So(,800,000.00 ~ '$-400 .. 000.00
.\dvaDce.d 'l'"elecomm. N.;:t:w 003110 CS1'~I:L ~2,J5a,OOO.OO IJ .$la7.~OO.OO
Advance-oj Te:.le.COlNU N.!Cw OcJJSGl CS'fPI1 Sl,oeo,Oao.oo· ~2'-o,OOO.OO

~qqrega.tor Corp0.2;a"t:lon 001.928 CSTPII· $'l,SOO,ooo.oo\,o>~/$12',OOO.oo

llternet &il Lr"''' .....ait:.... 00349<1 CSTE"I.I .$'60,0,000.00 SSG.OOO.OO
>.mer1ca.a 'WATS . 0031Sa CS~PII 39'0,000.00 $80,000.00

"''''.1.1,.1Amer1.sha..re communl}v~.ce. 0032.4] C9rp.II: '600.000.00 SSo,OOQ.OO

A~3D. of L~ng Dis~ance 0014'J TAA.lj ~l),QOO,OOO.OO $lrOaO,aoo.oo

~'XN. J:nc"i ... ,;#fL 001.4.311 eSTP'll ~4,800,OOO"OO $4013,1300.00
ATN _ C~p.'C' 'Oa30~J: CS'1'PII ~J,OQO,OOO.oo .$JSO,OOO,Otl
AXl't ot PA- OQJ6:ZJ CS'XPI..I . :p-,040,000.00 $~SO,ooo.OO

Cable Q W.Lrele.l:fs ()3JYOQ CS'l'?r StiOO,OOO.oO SSo,ooo.ao
eAp''',,! OOC= coop OQl806 CSTE'lI 51.JOO,DaO.OO $100,000.00

, Csc.tex: 'le.leman.a'lelDenc 002812 CSTJl.r.t .$&00. ODD .00 S50, 000.00

~oUlun Buyio9' G.r:ou.p 0030.30 CS~PII S.l.200,OOO.OO $100,000.00
CXG 'I"a.l.e<:ommunicati:>QS 001.84,1, 'CST~Ii: $:I.J50,OOO.00 51.87,300,00
Da.taboYI Inc. OOl48~ CSTPII $3,000.000.00 ~;Z:sO.ooo.oo

01C\lNet (A~A) 0017~9 CSTP!I ~600,OOO.OO $SO,OOO.OO
Discount: COJIUOl, 3ervicQ.$ 00351.6 <;:STPII . $'l.SDO,(jOO.oo ~12"aOO.oo
Oiscount Se.::vtC~3 OOJ,"SG CSTPl:r. $1,'500,000.00 $125,000.00

AT&T PAOPAIETARY RESTRICTEO

U56 Pursu3Olto Com~anyl~ttudjOrl=:

Page'

HOKTUt.Y RZV&I:roz .

REVPUi: .AT alSK ,

'$35,01.6.'" t~ii4,'8J.S4)

.SJ3,12•• 8~ .(~156,27~.18)

$146.'3 ($167,253. 51
51:1:1:.6:17.18 :ns,"l17. a
$13J,094.97 (55.... """05 OJ)

~6,4G1.8S ($181,OJ 15)
;:

31G,).898.18 1$24,601 8J)

$1,030,]1;•. so,ll'*¥ 'JO .16 •
SJ:l9,9JQ.07~~ ($70,0' .9])
S2",l13.18 . S6B.B13.78.
S19,3••. 1S (UI7,H~.2sj

571.38 ($1",!l~6.6~j .J'
.$2411,488.0<\ $'<:1,,"8&.04 .j.
~J].16.87(J.09 (SJ,1.:29.9,.L1

$67'.16: ($399,120,8<1-)
.911.7,317.::"· ($70,1.8~16)

$17 ... S74.B~ ($159,'2~lS)
$79.1197.99, [';lOlJ'~'J:2-0J)

5J11 ... 354.32 S83,8:54.':1:2
51«,4,3.30.56 .($43 ... 369.*>
$~7.766.98 (3160,963.62)

s206.:nl.09 $99,071.09
S49,&S1.!12 (SJ.~.<HIJ

$201~161.Gl S13,'6~.61

so.oo ($250 ... 000.001
':;891,6o-4 • .J3 ($-]..9Q't.10)
S'6 .. 106.~1. .l$~~l, J.99)
$5.05S.92 '(5394 ... 4.08)

$40.90 (S~81,~S9,~O)

~J80.J08.6a ~1]O,3aB.G8

Sll',1Gl . .37 [$5,617.63);
$75.936.11 $lS,936.11~

$J5,694.Qll {$u ... :JQs.!f
S21,J60.42 ($22,1Jg.)'

$794,107.10 (SJC,. 792. ).
$1,791.22 ($192,201. Sl.

$34 .. 507.65 ($71.5,492. S)
SS34.~05.91 S284.SQS.Bl

'141168Q~40 $91.6118.40
S1~7.707.79 517.701.79

$130,83' .17 $30.83:ji1 .
$7D,OSQ.11 ($29.939 ~J)

,e1.7~O.90 (S104,75 .20J
;4,~,8'0.44 . (;1Q·"1g9.S6)
3<1.&,S"4.70 ($J,dS.30)

5.287.905.8S :$.1.61'lQs.es
~Q.OO (~L]S,OOO.OOJ

!
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~LAN . lft.A.lf _l\lQl'J1lt.. }!OdHLr .KoN'tHLT tu:~:e ";-,

,;:;;_-:M'~I~O,,-;:.;'''~I;:P~.;,-_';CO~H><:t~~'~'HS~>l'r~:;;;- __~<:~O~I1I1I:Pf''''''~~'~''~:-_-}.~""~.~.~,,,,~~-,-__~A~"'~'..!f;;;I]'C!!*~·_.i. '
..rC!. 00:1'143 esXPIt $l,BQQ.OQO.OO $UQ .. <JljC.OO $16i.l4-"~l' $1.J4 .. J.~--4..1i

tn«::.' 003$11 cS'S'pxX' f],'i'SO.OOG.o~ $1.87.$00.0<1 . $1.1'.3a7.81 tsl.l,U::2.)

.to,c'1( svc.s. 00J$11 esT9It $J~~,a.. ooo.oo .$111 .. 50<).00 s900.~4 ($1.06 1 :15'. 6~ :'.>
..u:..:pboI11 Q01&09 dT.PIJ:' ·~.,:1511... 0(JC.QO $1'7,~OG.OO l)0.00 n~1J1,SOO. <J~

.Jolly of ~ra"Q.l 7Q20'2.; GS:Wl S,Q(),.OO(LQO $SQ .. t)OO.OO ~$~.t5'IL92 '$),tfl&. A

.e<l...nt44 C"""'. OOlUS CSTt'U ~2,lSQ.OOO.00 $111,500.00 S21,<15.:14 rH"'O."'~'
.'En8rlf1 ~Ol':5.7 Gn.vrJ: '$31'000,000.00 ·"2$O.OO~.OQ ~".la,.IfS (~1.5Qia1.0.J.S

,4:i:-a"~el. C::OlUl"U~ OQJl84. CS"rl'IJ S,6t1.00?OO . $10,000.00. $140,136.70 $160,},J&,10
..f.c:s.'Ul sta,t" c.oo.g oi:=t OQ2898 c:.s'rPJ:! $9,a.Ctoo .. OO $&Q;OOO.OO SS.041.S~ - U1.,9:S4.4- i

.61.0ba.l ~n<.f tase ~'t.'i 001483 ('.STP:tJ: $&:0'0.1)00.00 $so.ooa.oo . $".a95.3~ U.6,,&'''~1~
.. Gr~<lIl:. sa-l,.La at t'i:t'.a 003309 es,:.PtX $600 ... 000.ao $$0,000.00 -9).:10.1.4. ($·n ••1 6' \

r-oU? JoSiCount-. l,.].:JL "tt"I!) S4,lJiUl,.OGO.OO :5.400,00Q.00 . $4t11.••:l0.S6~ $81.' .5 \"
Grou.p O.lscQunu 00"152,( O;::STPX~ ~(.800.0QO.Q.O $'00,000.00' $'J1.7.091~46~ ~S11.09 . 6
Grou, t.o(19" Oi:atan.ce 00).:&1& ~Pt:t $1,00".000.00 $).5Q,OOQ ..00 ;7S.061.&1. ($1t-,gJ8 1.9}:
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